
 
 

RESOURCES FOR SMALL BUSINESS USING  
SOCIAL MEDIA & DIGITAL MARKETING 

 
 
 

NO BUSINESS CAN GET FAR THESE DAYS WITHOUT LEVERAGING THE POWER OF SOCIAL 

MEDIA. THIS CAN BE PARTICULARLY CHALLENGING FOR SMALL BUSINESSES THAT DON’T 

HAVE LARGE BUDGETS TO BE ABLE TO NECESSARILY DO EVERYTHING THEY WANT TO ON 

SOCIAL MEDIA RIGHT AWAY.  
 
 

THE AIM OF THIS GUIDE IS TO HELP YOU MASTER SOCIAL MEDIA BY CONCENTRATING YOUR 

EFFORTS ON THE RIGHT PLATFORM AND MANAGING THE EFFECTIVENESS OF YOUR 

CAMPAIGNS, ALL IN THE MOST COST EFFECTIVE WAY POSSIBLE. 
 
 

 
 
FACEBOOK  
 
 
Analytics & Insights 
 
 
Facebook Analytics tool assists with your investigations  about your Page's 
performance (available after at least 30 people like your Page) 
 
For more information, visit https://www.facebook.com/insights  
 
(You can use free software such as http://simplymeasured.com/free-social-
media-tools/ which is instant, accurate and basic enough but will give you 
an overview of your page visits, works across facebook, twitter, Instagram, 
pinterest etc) 
 
 
Facebook Ads 
 
 
Facebook Ads are suitable if you have some budget for promoting posts and 
ads. There is a good overview and quick tutorial on how this works 
here: https://www.facebook.com/FacebookMarketingUK?fref=ts  
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Facebook Small Business Assistance  
 
 
You may sign up for personalised assistance from Facebook for small 
business advertisers by clicking 
here: https://www.facebook.com/business/go   
  
 
 
 
GOOGLE ANALYTICS: 
 
 

Google Analytics shows you the full customer picture across ads and videos, 
websites and social tools, tablets and smartphones. That makes it easier to 
serve your current customers and win new ones. 

It also helps you analyse visitor traffic and paint a complete picture of your 
audience and their needs, wherever they are along the path to purchase. 
  
This tool also allows you to track the routes people take to reach you, and 
the devices they use to get there; so you can meet them where they are and 
improve the visitor experience. 
 

You can use Google Analytics to investigate the following: 

 How many visitors your site has at the moment 

 Who has visited your site recently, and how many of these are unique or 

repeat visitors 

 How often repeat visitors come back to your site 

 How visitors get to your site (e.g. referral, ads, direct, links or email) 

 What other sites are referring visitors to yours 

 Where your visitors are coming from (e.g. the U.S. or other countries) 

 Which pages on your site have been visited the most 

 How your site is faring in social networks; for instance how many +1s 

you're getting on Google Plus, the number of Facebook Likes/Sends you 

receive or the volume of Twitter Tweets about your pages 

 What is the "bounce rate" (the number of visitors who leave without 

examining other pages) 

 The average time spent viewing your site 

 What kind of browsers visitors are using 

For the basic setup all you have to do is sign up for the service (click here: 
http://www.google.com/analytics/ ) then enter a string of code in your 

https://www.facebook.com/business/go
http://www.google.com/analytics/


website's page, or any subsidiary pages you want to analyse. Google will 
then start gathering data  
 
(If you don't administer your own site, the organization / person that does 
may be able to take care of this for you) 
 
 
 
 
 
GOOGLE KEYWORDS / ADWORDS  
 
 
Having further insight into popular search terms or ad words can help you 
plan your social media campaign in a more effective manner, reaching a 
greater audience and more importantly the right audience for you.  
 
 
"Keyword Planner is like a workshop for building new Search Network 
campaigns or expanding existing ones. You can search for keyword and ad 
group ideas, get historical statistics, see how a list of keywords might 
perform and even create a new keyword list by multiplying several lists of 
keywords together. A free AdWords tool, Keyword Planner can also help you 
choose competitive bids and budgets to use with your campaigns." 
 
 
Further information can be found 
here: https://adwords.google.co.uk/KeywordPlanner 
  
 
  
 
CONTENT SCHEDULING TOOLS  
 
 
There are many great free tools online you can use to schedule your social 
media content to be published when you want it, where you want it. They 
make it easy to share great pictures, videos and links with your friends and 
followers across your social networks. Buffer lets you quickly share content 
to Facebook, Twitter, LinkedIn, Google+ and App.net on your computer or 
mobile phone. 
 

 
Visit https://bufferapp.com/ ,  http://meetedgar.com/ or 
https://hootsuite.com/ and see which software best suits your needs 
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SOCIAL MEDIA PROS AND CONS  
 
Its always helpful to be aware of the pros and cons various social 
media platforms offer you and your business, here is a handy cheat 
sheet that summarises it nicely  

 
 

 


